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School of Information Management 
 

INFO404 E-COMMERCE RESEARCH 
  

Trimester 2, 2013 
 

COURSE OUTLINE - UPDATED 
 

 

Names and Contact Details 

Course Coordinator and Lecturer: Dr Diane Strode  

Room:  RH419, Rutherford House, Pipitea Campus 

Phone: 463 7436 

Email: diane.strode@vuw.ac.nz 

 

Office Hours: please email the lecturer to make an appointment 

 

Trimester Dates 

Monday 15 July – Friday 18 October 

 

Withdrawal from Course 

1. Your fees will be refunded if you withdraw from this course on or before Friday 26 July 

2013. 

 

2. The standard last date for withdrawal from this course is Friday 27 September. After this 

date, students forced to withdraw by circumstances beyond their control must apply for 

permission on an ‘Application for Associate Dean’s Permission to Withdraw Late’ including 

supporting documentation.  The application form is available from either of the Faculty’s 

Student Customer Service Desks. 

 

Class Times and Room Numbers 

Monday, 9:30am – 12:20pm 

Room RWW 128, Railway West Wing, Pipitea 

 

Course Delivery 

This course is based on selected topics. Each week a mini-lecture provides a general orientation to 

the topic and is followed by class discussion of selected readings. Discussions focus on 

understanding and critiquing research papers written by academics in the field, and how they might 

be applied to practical business situations.  

 

Expected Workload 

You are required to attend all course sessions, read the assigned materials, and contribute to 

discussions. Total workload should be approximately 150 hours. For each week of the course, plan 

to spend three hours in class, and six to nine hours preparing for class; the remainder of the time 

will be required for completing course assignments.  
 

Attendance: Please inform the course coordinator if you cannot attend a session for any reason. 

mailto:diane.strode@vuw.ac.nz
http://www.victoria.ac.nz/vbs/studenthelp/information-for-staff
http://www.victoria.ac.nz/vbs/studenthelp/information-for-staff
http://www.victoria.ac.nz/fca/studenthelp/information-for-staff
http://www.victoria.ac.nz/fca/studenthelp/information-for-staff
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Prescription  

The course covers selected areas of current research in e-commerce and e-business technology and 

applications. 

Course Learning Objectives 

On completion of this course, a student should be able to: 

1. Understand the broad domain of e-business research and identify key journals and 

conferences that publish research articles in this field. 

2. Search for specific literature within the e-business domain. 

3. Identify and evaluate the fundamental elements of a research paper.  

4. Critique and discuss existing research in e-business. 

5. Identify key contributions of e-business research and apply them to practical business 

situations. 

 

Course Content 

Although the intention is to follow this schedule as closely as possible, variations may be necessary. 
 

Week Date Topic 

1 15 
July 

E-COMMERCE RESEARCH 
Introduction to the course, assignments, and philosophy 

 22 
July 

Session cancelled 

2 29 
July 

1) E-COMMERCE LITERATURE 
Where to find e-commerce research 
Readings 

a) Mylonopoulos, N. A., & Theoharakis, V. (2001). Global perceptions of IS journals. Communications 
of the ACM, 44(9), 29-33.  

b) Bharati, P., & Tarasewich, P. (2002). Global perceptions of journals publishing e-commerce 
research. Communications of the ACM, 45(5), 21-26.  

2) E-VERYTHING 
Diversity and boundaries in e-commerce research; e-commerce, e-business, m-commerce, u-
commerce, v-commerce… 
Readings 

a) Wareham, J., Zheng, J. G., & Straub, D. (2005). Critical themes in electronic commerce research: A 
meta-analysis. Journal of Information Technology, 20(1), 1-19.  

b) Ladd, D. A., Datta, A., Sarker, S., & Yu, Y. (2010). Trends in mobile computing within the IS 
discipline: A ten-year retrospective. Communications of the Association for Information Systems, 
27(17), 285-306. 

c) Wang, C., & Chen, C. (2010). Electronic commerce research in latest decade: A literature review. 
International Journal of Electronic Commerce Studies, 1(1), 1-14.  

3 5 Aug THE ANATOMY OF AN ARTICLE  
The fundamental elements of a research paper. 
Readings  

a) Mallat, N., Rossi, M., Tuunainen, V. K., & Oorni, A. (2009). The impact of use context on mobile 
services acceptance: The case of mobile ticketing. Information and Management, 46(1), 190-195. 

b) Scornavacca, E., Huff, S., & Marshall, S. (2009). Mobile phones in the classroom: If you can't beat 
them, join them. Communications of the ACM, 52(4), 142-146.  

c) Al-Dabbagh, B., Scornavacca, E., & Hoehle, H. (2010). User perceived requirements for a mobile 
accounting information system. Paper presented at the 21st Australasian Conference on 
Information Systems, ACIS 2010, Brisbane, Australia. 

4 12 
Aug 

BENCHMARK 
The essential guide for article presentations. 
Reading 

a) Korner, V., & Zimmerman, H. (2000). Management of customer relationship in business media - 
the case of the financial industry. Proceedings of the 33rd Hawaii International Conference on 
System Sciences, HICSS-33, Hawaii, USA. 

5 19 
Aug 

ASSIGNMENT 1 Q & A 
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Week Date Topic 

6 26 
Aug 

ON-LINE RESOURCES 
Search strategies and major sources 
Lamp, J. W. (1998). Index of Information Systems Journals. Geelong, Deakin University. Available: 
http://lamp.man.deakin.edu.au/journals/ 

  Mid-Term Break (1 week) 

7 9 
Sept 

E-MARKETING AND E-CRM 
Article critique 

a) Javalgi, R. G., Radulovich, L. P., Pendleton, G., & Scherer, R. F. (2005). Sustainable 
competitive advantage of internet firms: A strategic framework and implications for 
global marketers. International Journal of Marketing, 22(6), 658-672.  

b) Kimiloglu, H. (2004). The "e-literature": A framework for understanding the 
accumulated knowledge about Internet marketing. Academy of Marketing Science 
Review, 6, 1-38.  

8 16 
Sept 

EC AND CHANNEL MANAGEMENT  
Article critique 

a) Neslin, S. A., Grewal, D., Leghorn, R., Shankar, V., Teerling, M. L., & Thomas, J. S. (2006). 
Challenges and opportunities in multichannel customer management. Journal of Service 
Research, 9(2), 95-112. AND ONE OF 

b) Rowley, J. (2006). An analysis of the e-service literature: towards a research agenda. 
Internet Research, 16(3), 339-359.  

c) Kuruzovich, J., Viswanathan, S., Agarwal, R., Gosain, S., & Weitzman, S. (2008). 
Marketspace or marketplace? Online information search and channel outcomes in auto 
retailing. Information Systems Research, 19(2), 182-201.  

9 23 
Sept 

TRUST IN E-COMMERCE 
Article critique 

a) Chau, P. Y. K., Hu, P. J., Lee, B. L. P., & Au, A. K. K. (2007). Examining customers' trust in 
online vendors and their dropout decisions: An empirical study. Electronic Commerce 
Research and Applications, 6(1), 171-183. AND ONE OF 

b) Wang, Y. D., & Emurian, H. H. (2005). Trust in e-commerce: Consideration of interface 
design factors Journal of Electronic Commerce in Organizations, 3(4), 42-60.  

c) Xiao, B., & Benbasat, I. (2011). Product-related deception in e-commerce: A theoretical 
perspective. MIS Quarterly, 35(1), 169-195. 

10 30 
Sept 

FROM E-BUSINESS TO M-BUSINESS 
Article critique 

a) Zhang, J., & Yuan, Y. (2002). M-commerce versus internet-based e-commerce: The key 
differences. Proceedings of the 8th Americas Conference on Information Systems, 
AMCIS 2002, Dallas, Texas.  

b) Carroll, A., Barnes, S. J., Scornavacca, E., & Fletcher, K. (2007). Consumer perceptions 
and attitudes towards SMS advertising: recent evidence from New Zealand. 
Internatonal Journal of Advertising, 26(1), 79-98.  

11 7 Oct V-COMMERCE 
Article critique  

a) Wasko, M., Teigland, R., Leidner, D., & Jarvenpaa, S. (2011). Stepping into the internet: 
New ventures in virutal worlds. MIS Quarterly, 35(3), 645-652. AND ONE OF 

b) Kohler, T., Fueller, J., Matzler, K., & Stieger, D. (2011). Co-creation in virtual worlds: The 
design of the user experience. MIS Quarterly, 35(3), 773-788. 

c) Chaturvedi, A. R., Dolk, D. R., & Drnevich, P. L. (2011). Design principles for virtual 
worlds. MIS Quarterly, 35(3), 673-684. 

12 14 
Oct 

E-COMMERCE DESIGN AND DEVELOPMENT 
Article critique  

a) Rico, D. F. (2008). Effects of agile methods on website quality for electronic commerce. 
Proceedings of the 41st Hawaii International Conference on System Sciences, HICSS-41, 
Hawaii, USA. 

b) Campbell, D. E., Wells, J. D., & Valacich, J. S. (2013). Breaking the ice in B2C 
relationships: Understanding pre-adoption e-commerce attraction. Information 
Systems Research, 24(2), 219-238.  

http://lamp.man.deakin.edu.au/journals/
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Readings 

There is no set text for this course. The weekly readings are supplied on Blackboard. In addition, 

students will need to make extensive use of the University Library print and electronic media, 

and appropriate use of Internet resources. Care should be taken that only authoritative sources are 

used.  

 

Assessment 

The course assessments must be submitted to the course coordinator for marking on the dates 

specified. The format for submissions and details of what is required for each assessment are given 

in the course assignment documents provided on Blackboard. All assignments contribute to a 

student’s course mark, according to this assessment ratio.  

 Assessment Weighting Due date Learning objective 

1 Article critique 20 Various 1, 2, 3, 4 

2 Class participation 15 Various 4, 5 

3 Assignment 1: Reading list 25 5pm, 23 Aug 2013 1, 2, 3, 4 

4 Assignment 2: E-business case 40 5pm, 18 Oct 2013 4, 5 

     

Article critique.  In each session, two students are selected (depending in class size). Each student 

prepares and presents a detailed critique of one published article related to the topic of the week. 

Each presenter presents their critique to the class, and then leads a class discussion on their article. 

A handout of the PowerPoint presentation slides must be provided to class on the day of the 

presentation. No extensions can be granted on this assessment item. 

 

Class participation. Each individual’s course participation is monitored. The emphasis is on 

quality, rather than quantity or frequency of contribution. Students are expected to attend every 

class, to read, summarise, and reflect on the readings for each week, and to come prepared to 

contribute to class discussion. Volunteers are preferred in class discussions; however you may be 

“cold called” at any time. The injection of a unique perspective into a discussion, inter-relating 

various analyses, and drawing together or synthesising things learned from a discussion will be 

particularly valued. Timely and useful questions can also be an effective contribution. Gathering 

and presenting information beyond the confines of the course readings will also be highly valued. 

Cheap shots – brief “me too” comments that add little to the discussion – will not be highly valued. 

 

Assignment 1: Reading list.  In this assignment, a student reads a business case study to identify 

current business challenges, and then identifies an appropriate body of research addressing that 

challenge. The aim is to develop the skill to search and identify key e-business research that is 

relevant to a practical business situation. This will create a useful exercise for the examination of 

conceptual and theoretical issues related to current e-commerce research. 

 

Assignment 2: E-business case study. In this assignment, a student analyses a recent e-business 

case study. First, the student summarises a business scenario. Second, the student identifies a 

research problem in the case. Then, they link and evaluate the possible contribution of each research 

article presented in the course readings to their specific research problem. Finally, the student 

provides a critical evaluation about how e-commerce research can benefit e-commerce practice. 
 

Penalties  

In keeping with standards of professionalism appropriate to this programme, it is expected that 

deadlines will be honoured. In fairness to students who complete work on time, work submitted 

after the due date/time will incur penalties for lateness. The penalty is up to 10 % of the report’s 

grade per day (or part thereof) late. Unusual or unforeseeable circumstances (e.g. serious illness, 
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family bereavement) may lead to a waiver of this penalty but need to be discussed with the paper 

coordinator as soon as possible, and substantiated by documentary evidence. 

 

Use of Turnitin  

Student work provided for assessment in this course may be checked for academic integrity by the 

electronic search engine http://www.turnitin.com. Turnitin is an on-line plagiarism prevention tool 

which compares submitted work with a very large database of existing material. At the discretion of 

the Head of School, handwritten work may be copy-typed by the School and submitted to Turnitin.  

A copy of submitted materials will be retained on behalf of the University for detection of future 

plagiarism, but access to the full text of submissions will not be made available to any other party.  

   

Mandatory Course Requirements 

To pass the course you must gain a minimum of 40% on each item of assessment and obtain an 

overall pass mark of 50% (See section 2 of the Assessment Handbook).  To obtain a fair distribution 

of marks relative to assignment difficulty, scaling of marks may be employed on some or all 

assessments.  

Grading standards 

Letter 

Grade 

Number 

grade 

Approx. 

Distribution* 

Simple 

Description 

More Complete Description** 

A+ Over 84 4% Outstanding Far exceeds requirements, flawless, creative 

A 80-84 10% Excellent Polished, original, demonstrating mastery 

A- 75-79 14% Very Good Some originality, exceeds all requirements 

B+ 70-74 22% Good Exceeds requirements in some respects 

B 65-69 26% Satisfactory Fulfils requirements in general 

B- 60-64 18% Acceptable Only minor flaws. Unoriginal 

C+ 55-59 4% Pass Mistakes, recapitulation of course material 

C 50-54 2% Minimum pass Serious mistakes or deficiencies 

D 40-49 1% Unacceptable Little understanding, poor performance  

E 00-39 1% Fail Below the minimum required 

 
* This is the hypothetical percentage of students that would attain the various levels of performance, over 

several repetitions of the course, under similar conditions. It is recognised that the distribution in a particular 

course, particularly with small enrolment, may differ markedly from the long-term distribution. 

 

** The lecturer will develop a more complete or specific description of the meaning of the various levels of 

performance based upon the specific nature of the assessment in a course. For example, performance may be 

determined by the qualities of a written report, a classroom presentation, or work in a group project. The 

words used to describe these kinds of assessments will obviously vary. 

 

If a student finds they cannot complete an assignment they must contact the course coordinator as 

soon as possible to discuss their reasons. Also, refer to www.victoria.ac.nz/home/study/exams-and-

assessments/aegrotat 

 

Class Representative 

A class representative will be elected in the first class, and that person’s name and contact details 

made available to VUWSA, the course coordinator and the class. The class representative provides 

a communication channel to liaise with the course coordinator on behalf of students. 

 

Communication of Additional Information 

The course coordinator might provide supplementary course materials from time to time. Additional 

material will be placed on Blackboard and if necessary communicated to the class by email. 

Therefore, students should check the Blackboard site and their emails at least twice a week.    

 

http://www.turnitin.com/
http://www.victoria.ac.nz/fca/studenthelp/information-for-staff
http://www.victoria.ac.nz/home/study/exams-and-assessments/aegrotat
http://www.victoria.ac.nz/home/study/exams-and-assessments/aegrotat
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Student feedback 

Student feedback on University courses may be found at 

www.cad.vuw.ac.nz/feedback/feedback_display.php 

 

Link to general information  

For general information about course-related matters, go to 

http://www.victoria.ac.nz/vbs/studenthelp/general-course-information 

 

Note to Students 

Your assessed work may also be used for quality assurance purposes, such as to assess the level of 

achievement of learning objectives as required for accreditation and academic audit. The findings 

may be used to inform changes aimed at improving the quality of VBS programmes. All material 

used for such processes will be treated as confidential, and the outcome will not affect your grade 

for the course. 

 

   ************************ 

http://www.cad.vuw.ac.nz/feedback/feedback_display.php
http://www.victoria.ac.nz/vbs/studenthelp/general-course-information

