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UNIVERSITY OF WELLINGTON

Victoria Management School
MMBA 555 MARKETING COMMUNICATIONS
Trimester 3 - 2011

COURSE OUTLINE

Names and Contact Details
Dr. Jayne Krisjanous
Senior Lecturer in Marketing
Office: RH1118, Rutherford House
Telephone: 463 6023
Email: jayne krisjanous@vuw.ac.nz
URL: http://www.vuw.ac.nz/smib

Trimester Dates
Lectures 14 November 2011 — 25 February 2012

Teaching Dates:
14 November 2011 — 13 February 2012

Mid-Trimester Break
21 December - 8 January 2012 inclusive

Withdrawal from Course:

Your fees will be refunded if you withdraw from this course on or before: 25 November 2011.

The last date for withdrawal from this course is the three-quarter point of the teaching period 28 January
2012. After that date, students wishing to withdraw late must apply on an ‘Application for Associate
Dean’s Permission to Withdraw Late’ including supporting documentation. The application form is
available from our Student Customer Service Desks, ground floor Rutherford House.

Class Times and Room Numbers
Classes will be held on the following Mondays. All classes are in RHGO1. Class times are 1740 to 2030.

Week of | Date Week of | Date

course course

1 Monday 14 November 5 Monday 9 January

2 Monday 21 November 6 Monday 16 January
3 Monday 5 December 7 Monday 30 January
4 Monday 12 December 8 Monday 13 February
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Schedule of sessions: MMBA 555: (subject to change)

Week Date Topic Text reading.

1 14 Nov Course Introduction Chap 1,2, 3
Introduction to Marketing Communications
Assignment discussion: Seminar and Article review

2 21 Nov Analysis and Planning for Marketing Chap.3,4,5.,6,7
Communications

Assignment discussion; Major Project
Selected seminar topic proposal due
Article review

3 6 Dec Brand equity and Marketing Communications Chap.8, 9
Guest speaker
4 12 Dec Communications Mix I Chap. 10,11,12, 13

Article review
Seminar paper due

5 9 Jan Communications Mix II Chap. 14,15
Article review

6 16 Jan Beyond Traditional Marketing & Evaluating Chap. 16, 17
Communications

Article Review
Seminar presentations

7 30 Jan Social Marketing and Content Catch Up
Guest Speaker

Seminar presentations

Project due Tuesday 7" Feb

8 13 Feb Course Summary
Seminar presentations

Text
Dahlen, M., Lange, F., & Smith, T. (2011). Marketing Communications: A Brand Narrative
Approach. United Kingdom, John Wiley & Sons Ltd.

There will be additional readings. These will either be made available to you or notified on the
MMBA 555 Blackboard site.

Materials and Equipment
It is expected that all assignment submissions will be prepared on white bond paper using PC
technology and submitted in hard copy.
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- Outline the implications of their findings for managers involved in developing
marketing communications plans.

Time frame: Topic selection/definition Monday 21 November 2011
Paper due Monday 12 December 2011
Seminar presentation (TBA)

Project

Participants are asked to audit a communications programme and make recommendations that
will increase the Brand Equity of the product/service. You will need to select an organization
that has a robust communication mix and a sizeable budget.

This project will account for 40% of the participant's overall grade.

Time frame:
Report due Tuesday 7 February 2012

Penalties

In fairness to other students, work submitted after the deadline will be subject to a penalty of 5%
ofthe total marks available per day of lateness. Assignments more than one week late will not
be accepted. A “zero” mark will be applied. In the event of unusual, unforeseen circumstances
(e.g., serious illness, family bereavement), students should discuss waiver of the penalty with the
Course Coordinator prior to the deadline date.

Mandatory Course Requirements

To meet the mandatory course requirements for MMBA 555, students must submit all of the
assigned work.

Class Representative

A class representative will be elected in the first class. The class representative’s name and
contact details will be made available to VUWSA, the Course Coordinator and the class. The
class representative provides a communication channel to liaise with the Course Coordinator on
behalf of students.

Referencing

There are many different styles of referencing and the Faculty of Commerce & Administration at
VUW has decided to make APA (American Psychological Association) referencing style the
common standard across the Faculty. The Commerce and Central Libraries hold the APA Style
Guide. You can also access the information from the online VUW library site
(http://www.victoria.ac.nz/st_services/slss/studyhub/reference/ AP A.pdf)

Communication of Additional Information

Any additional information or changes will be communicated at the beginning of lectures, added
to the MMBAS555 Blackboard announcements and/or communicated through e-mail. You will be
able to access the course outline, course notes, and other learning material via Blackboard. The
address is: http://blackboard.vuw.ac.nz. You will be asked for your SCS username and student
ID. Click on the MMBA 555 course name under My Courses.
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