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Education Act 1989 – s162(4)(a)

Universities have all the following characteristics:

(i) they are primarily concerned with more advanced
learning, the principal aim being to develop intellectual
independence;

(ii) their research and teaching are closely interdependent
and most of their teaching is done by people who are
active in advancing knowledge;

(iii) they meet international standards of research and
teaching;

(iv) they are a repository of knowledge and expertise;

(v) they accept a role as critic and conscience of society.



Calls for Changes in Accounting Education e.g. 
AECC (1991), UN Principles of Responsible 
Management (VBS 2016) 

 Less emphasis on ‘rules and techniques’ and calculating ‘one
right answer’

 Develop future business leaders’ abilities to confront complex
21st century challenges faced by business and wider society

 Encourage more questioning, critically reflective and
analytical attitudes

 Encourage a spirit of ‘ongoing inquiry’



Critical Thinking

 “To help students to become critical thinkers is to
encourage them to ask questions, to look for evidence, to
seek and scrutinize alternatives, to be critical of their own
ideas as well as those of others.” (Siegel 1988)

 “(Critical thinking) precludes taking schooling as an
instrument for shaping [students’] minds to a preconceived
idea. For if they seek reasons, it is their evaluation of such
reasons that will determine what ideas they eventually
accept.” (Scheffler 2013)

 “Helping students to think for themselves – a university
education is at least partly about gaining a measure of
intellectual independence.” (Brown 2000)





Teaching Philosophy

Challenging tradition accounting education and practice:

What is accounted for

 How it is accounted for

Who is accounted for

 Dialogic approach to teaching

Co-learning and collaboration with students



Teaching Philosophy

 Accounting education – teaching the social and political 

contexts of accounting 

 Changing views of corporate accountability and new trends in 

external reporting

 Learning objectives:

 Reflect your (students’) existing assumptions and beliefs about the 

objectives of accounting

 Look at accountability and external reporting issues from different points of 

view

 Read and think critically



What is accounting?

“The objective of general purpose financial
reporting is to provide financial information about
the reporting entity that is useful to existing and
potential investors, lenders and other creditors in
making decisions about providing resources to the
entity.”

Para. OB2 of NZ Framework



Limitations of Traditional Financial Reporting

 Objective of financial reporting: focuses on financial information needs of shareholders

and capital markets.

 Concept of ‘reporting entity’: transactions and events that do not directly impact the

reporting entity’s financial position/performance are ignored

 Narrow view of corporate performance:

 Focus on shareholders/capital markets e.g. in materiality judgements about what to

report, why and to whom

 Limited regard to other stakeholders (e.g. employees, suppliers, consumers, indigenous

peoples, public at large) unless there is a financial benefit to the company.

 Too much emphasis on short-term financial results?



What is accounting? – REVISED

“The objective of accounting is to provide

financial and non-financial information that is

useful to stakeholders for decision-making

and accountability purposes”.



WHAT IS ACCOUNTING?

Organisation:
For-profits and Public 

Benefit Entities

Users of Information/

Stakeholders:
• Management

• Investors

• Creditors/Lenders

• Customers

• Employees

• Communities

• Environment

• Citizens

• Taxpayers

For 
Decision 

Making and 

Accountability

Information about the entity’s:

• Profitability

• State of operations

• Ability to pay obligations 

• Tax obligations

• Sustainability – economic, 

environmental, and social 

Recording, reporting, and analysing 

information

& Communicating to…



Need for more critical reflection on 

the impacts and purposes of 

accounting?

 “Accounting is clearly technical, but it is much more
than that since how and what we account for affects
everyone in society; there is a ‘public interest’ at
stake… accountants (and others) need to promote
and support efforts to make governments and society
aware of these impacts and to stimulate debate
about the purposes of accounting” (Cooper &
Morgan 2013, pp.418-19)

 Hines (1988), in communicating reality, accountants
also help to construct reality.



“In communicating reality we construct 
reality” – Hines (1988)



Changing views of corporate 

accountability and new 

trends in external reporting



Differing Views of Corporate Accountability

 Milton Friedman:

Corporations have no social responsibility beyond profit-maximisation for
shareholders.

“Few trends would so thoroughly undermine the very foundations of our free
society as the acceptance by corporate officials of a social responsibility other
than to make as much money for their shareholders as they possibly can”
(Friedman 1962, p.133).

“… there is one and only one social responsibility of business – to use its
resources and engage in activities designed to increase its profits so long as it
stays within the rules of the game, which is to say, engages in open and free
competition without deception or fraud” (Friedman 1970).



Differing Views of Corporate Accountability

Alternative views

 “… a faith in a harmony of interests between capital markets and societal well-

being has always been fragile and disputed” (Cooper & Morgan 2013, p.420).

 Corporations should be managed in a way that recognises the impacts of

corporate activity on a broad range of stakeholders, rather than focusing on

maximising shareholder wealth.

 Corporations are (or should be) accountable for their social and environmental

impacts – including having responsibilities to future generations in relation to

sustainability.



Companies Act 1993



“Universe of all possible 

accountings” (Gray 2002)

Social & 

environmental 

accounting

Management 

accounting

Financial 

accounting

And from 

different 

perspectives



SER and corporate accountability

 Various terms used for SER:

Corporate responsibility reporting

Triple bottom line reporting

Sustainability reporting

Integrated reporting



SER and corporate accountability (cont.)

 SER involves accounting:

 for different things (i.e. other than strictly financial transactions);

 in different media (i.e. other than strictly financial reports);

 to different users (i.e. not only providers of finance); and

 for different purposes (i.e. not only to enable decision-making where
success is judged in financial terms).

 Those with broader understandings of accountability support broader
types of accounting.



SER – Reporting Guidelines and Legislation

Reporting guidelines and voluntary standards that companies
can adopt:
Global Reporting Initiative (GRI) – Sustainability Reporting
Guidelines

International Integrated Reporting Council (IIRC) - International
Integrated Reporting Framework

Social Accountability International – SA8000 standard

AccountAbility – AA1000 standards

Legislation exists in some countries e.g. France, Denmark, the
Netherlands, South Africa, Spain, Sweden, EU disclosure
requirements



Examples of SER Reports



http://www.victoria.ac.nz/sacl


